The first-ever Malaysian Direct Marketing Awards was held in Kuala Lurnpur this
October. Organised by the Direct Marketing Assooiation of Malaysia (DMAM), the
awards recoghise Direct Marketing excellence across Malaysia.

As expected, 141 Malaysia exceeded expectations.

Shreved use of direct mail and press adverts (Simplify, Clarify, Demystify and Win) got
141 Malaysia recognised for the best use of integration. They proudly walked away with
the Merit Award for their PowerVaniage campaign for their client HSBC Bank Malaysia
Berhad.

This is an excerpt from the 141 Worldwide Network Newsletter,
a write up on the DMAM 1999 Awards. | was on the far right.
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